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Tourism in Paris Metropolis

Repeaters 75 %

Primo 25 %

Business 33 %

Leasure 67 %

22 millions 
tourists in Paris 

in 2016
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Main Tourists’ arrivals
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Tourism seasonality & 
attack effects
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Tourism Economic Features
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Business Tourism in Paris
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Group Vs Individual
Tourism
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Individuel, organisé par un prestataire extérieur : agence de voyage, tour opérateur... Au sein d un groupe organisé
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Tourism integration into
Paris sociology & territory

Challenges 
‐Managing tensions and scarcity
‐ Sharing spaces & city functions
‐ Controlling side effects
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Touristic Mobility
Solutions
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Paris Touristic Strategy 2016 - 2022

Paris 1st touristic framework

> Built-up together with touristic partners (7 working groups)

> Creation of an enlarge touristic committee (~ 400 partners)

> Identification & Fulfilment of 59 actions

> Strategy adopted by Paris City Council in November 2016

Supporting Touristic Sustainable Mobility
(Actions 45-48)

> A Greener touristic mobility

> A more active mobility for tourists

> A more extended touristic area (metropolisation, new areas)  

> A better integration for coaches and group tourism

> An easier access to collective transportation solutions
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A Greener touristic mobility

Creation of the 1st French Trafic Restrected
Area

> Applied to all vehicles

> Exemption for old collection vehicles
used for touristic services

Financial support for electric Mobility

> 9000 € for electric or gaz Coaches

> 400 € for electric 2 whilers

>   80% Parking discount for non-diesel coaches

> 6300€ for electric & 4500€ for hybrid taxis 

Electric Mobility

> 3 300 charging points for electric vehicles
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More active mobility for tourists

Reorganisation and Hierarchisation of public spaces

> Touristic HotSports

> Metropolitan connected areas

Support of cycle mobility

> 1400km of new cycle infrastructures in 2020

> Creation of a touristic network with 4m to 6m road’s large

> Vélib’ 2 – VAE, bigger stations, facilities for foreigner

> Tricycle Label

Walking around

> New touristic information

> Walk itineraries (Museum, Marais, …)
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Development of Cycle Network

1 400km of new roads
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Paris Tourists’ GPS traces
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Paris Tourists’ GPS traces
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Hierarchisation of Touristic
public spaces
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A more extended touristic area

Creation of new brands for 6 existing areas

> Montparnasse, les Faubourgs ou le 11e festif, Chinatown, 

Paris Nature, Canaux, Parisian Broadway

Controlling crowed into main Hotspots

> Dematerialising ticket purchase

> Optimisation of queing experiences

> Reducing coaches and visitors’ flows in the most crowded

touristic spots

Intensification of metropolitan cooperation
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An easier access to collective mobility
solutions

Better integration between collective modes

> Multimodality into Paris train stations

> Hop-On / Hop-Off lines Vs coach parking spaces

> Creation of mobility hubs into touristic Hotspots

Improving Public Transport access

> Dematerialising ticket purchase

> A better multilingual information 

> Direct train line from Paris Charles de Gaulle Airport

> New pricing for tourist Visit+Transport Packages
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